Advertising strategy
Product qualities and product attributes are complex. Sellers know far more about what it is they sell, than buyers know about what they buy. Advertising is about managing that gap in information.
If you look at adverts from the early 20th century, you can see that they were full of positive statements …. Coke was “Refreshing” and “Healthy”. Today all you are told is that “Coke is it”. Tobacco advertising demonstrates that you can still advertise extensively even if you are not allowed to make any claims for the product at all. 
The only information most modern advertising conveyed was the information that the advertiser had spent a lot of money on advertising. It tells you that the advertiser is committed to the product and to the market. It also makes sense to devote resources to insuring the quality of his product. 

So, consumers are actually right to believe that branded products are of good quality but because there is little point in branding products that are not good quality products in the first place.
